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CHAPTER III:  ECONOMIC DEVELOPMENT 

1 INTRODUCTION 
The focus of economic development has changed over time from a narrow benchmark of job creation and 
enhanced tax base to address a broader set of goals that are necessary for a thriving business community.  
These goals include quality job creation, tax stability and expanded tax base, adaptive re-use of vacant 
properties, brown fields rehabilitation, entrepreneurial and work force development, housing, and 
education.  New benchmarks on quality of life issues that were once viewed exclusively as parks, 
recreation, public works or public services are increasingly becoming benchmarks for successful 
economic development as well.  A community that is a desirable location for its residents to live is also a 
community that is a desirable location for commerce.   New focuses on business clusters, community 
amenities, the creative economy and sustainability are now part of the economic development lexicon. 
 
A synopsis of Claremont community indicators is also included in this chapter as a snapshot of some of 
the assets which interrelate with economic indicators.  The economic indicators allow a look at the types 
of employment, salaries, location of employers, and other factors that have shaped the Claremont 
economy over the past few decades up to this update.  This data, compiled from various local, state, and 
federal sources, indicate trends and potential opportunities as Claremont looks forward. 

2 EMPLOYMENT 

2.1 Employment History 
The City’s first settlers were primarily subsistence farmers and shepherds.  During the mid to late 1800’s, 
the construction of canals and railroads in the western states and a dramatic drop in wool prices facilitated 
the mass out-migration of farmers to the Midwest.  At the same time, a new economy emerged within the 
City.  Railroads and the utilization of waterpower from the Sugar River gave Claremont an advantage for 
industrial development and the production of textiles and machine tools.  The peak of this manufacturing 
era was in the 1920’s. 
 
Once characterized by open agricultural fields and out-buildings, water power gave way to a new 
employment pattern and a new land use form.  Mills, smoke stacks, rail lines, and industrial facilities 
changed the appearance of Claremont and created a new industrial center.  Claremont’s Mill District, 
constructed during the 19th and early 20th century, was the prominent location for industry due to its 
proximity to the Sugar River.   
 
Industrial growth supported a variety of goods and services for the workers and their families.  The rapid 
expansion of the mills in the 1880’s created the most significant building boom experienced by the City.   
 
Retail establishments flourished, creating a significant draw from the surrounding area to purchase 
consumer goods.  This gave rise to the name “shopper’s town” in the 1960’s as Claremont became a 
regional shopping destination.  Many of the retail businesses were located on Pleasant Street in the City 
Center.  Restricted towards the north by the mills and the Sugar River, the City Center expanded 
southward where residential construction was prominent.  This development essentially resulted in 
today’s built environment. 
 
The City’s economy began to change in the late 1970s.  A national trend in manufacturing employment 
losses also resulted in the closure or relocation of many of Claremont’s industries.  Figure 1 illustrates 
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three periods of total employment change since 1990 for the City of Claremont, Sullivan County and 
State of New Hampshire. 
 
Figure 3-1:  Comparison Total Employment Change 

City of Claremont Master Plan 
 

 
 
 
 
 
 
 

Percentage Total Employment Change 1990 - 2008

21.85%

2.47%
1.27%

5.45%

-0.45%

-5.21%

-7.70%

-3.65%

-0.33%

-10.00%

-5.00%

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

1990-2000 2000-2005 2005-2008

Pe
rc

en
ta

ge
 C

ha
ng

e 
in

 E
m

pl
oy

m
en

t

 
 
 
 
 

New Hampshire 
 
 Sullivan County
 
 Claremont 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Source: Employment and wages by industry for workers covered by unemployment insurance, NH Department of Employment 
Security.  Employment and Wages, Covered (QCEW)  Annual data is an annual average.  Quarterly data represents employment 
levels at the first of the month. 
 
Manufacturing industries continue to provide important employment opportunities within the City, and 
have recently expanded at several locations.  The mill industries that once stimulated a population boom 
for Claremont have long since gone and an adaptive re-use project in the Mill District is starting to 
accommodate new types of industry and jobs. The historically significant machine tool and wood 
products manufacturing industries continue to be important employment sectors with both new businesses 
and local expansions in the past few years strengthening these industry clusters. 
 

2.2 Industry Concentration 
The New Hampshire Employment Security Office Economic and Labor Market Information Bureau 
provided the following comments and tables.  Between 2000 and 2008 there has been a slight change in 
the balance between private and government employment in Claremont.  In 2000, the private sector 
claimed 87.5% of total covered employment.  By 2008 the private sector share of employment had 
decreased to 84.5%. 

http://nhetwork.nhes.state.nh.us/nhetwork/CEW.aspx?sid=6
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However, within the private sector, the split between goods-producing (mostly construction and 
manufacturing) and service-providing employment changed more dramatically.  In 2000 the private 
service-providing businesses provided 69.1% of the total private sector jobs in Claremont and private 
goods-producing businesses the other 30.9% of private jobs.  By 2008, the private service-providing share 
of total private employment had grown to 82.3% while private goods-producing claimed 17.7% of private 
jobs. 
 
For 2006, data shows that manufacturing industries comprise 16% of private covered employment in the 
MicroNECTA (defined as Claremont and Unity, with 98% of the Labor Market Area employment in 
Claremont), or 13.7% of total covered employment.  For 2007 the average manufacturing employment 
level was about 16.6% of private covered employment in the MicroNECTA, or 14.1% of total covered 
employment.  By 2008, the average manufacturing employment level was 721, about 14.9% of private 
covered employment, or 12.6% of total covered employment. 
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Figure 3-2:  Annual Employment in Claremont Metropolitan New England City and Town Area (MicroNECTA) 
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Claremont, NH MicroNECTA
2006 Average 2007 Average 2008 Average

Annual Annual Annual
Industry Employment Employment Employment

Total, Private plus Government 5,905 5,935 5,727
Total Private 5,059 5,061 4,841

Goods-Producing Industries 1,004 972 856
Agriculture/Forestry/Fishing 19 n n
Mining 0 0 0
Construction 181 n n
Manufacturing 804 838 721

Service-Providing Industries 4,055 4,089 3,985
Utilities n n 0
Wholesale Trade 221 190 171
Retail Trade 1,549 1,541 1,538
Transportation and Warehousing 131 116 90
Information n n n
Finance and Insurance 162 172 179
Real Estate and Rental and Leasing 97 109 100
Professional and Technical Service 150 152 146
Management of Companies/Enterprises n n 63
Administrative and Waste Services 82 113 124
Educational Services n n n
Health Care and Social Assistance 944 928 910
Arts, Entertainment, and Recreation 49 48 44
Accommodation and Food Services 381 402 379
Other Services Except Public Admin 123 122 112
Unclassified Establishments 0 n 0

Total Government 846 874 886

The Claremont MicroNECTA (Micropolitan New England City 
and Town Area) was defined by the US Bureau of Labor 
Statistics, and consists of Claremont and Unity.

Table prepared by:
Economic and Labor Market Information Bureau
New Hampshire Employment Security
32 South Main Street
Concord, New Hampshire 03301
603-228-4124
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etail Trade; Real Estate and Rental and Leasing; Heath Care and Social Assistance; and 
anufacturing.   

r 
oncentration.  The charts show Claremont industry location quotients for the years 2005 through 2008. 

Figure 3-3:  Comparison Goods and Service Providing Industries 

 
Employment in several industries is more heavily concentrated in the Claremont MicroNECTA than in 
the state as a whole.  These industries with location quotients greater than 1 (industries whose local share 
of total employment is greater than the same industry’s share of total employment for another area, such 
as the state) are R
M
 
Generally, a location quotient is a measure of the relative concentration of jobs by employment sector 
compared to regional or statewide concentrations.  Figures 2-3 through 2-4 below illustrates location 
quotients for the City as compared with statewide concentrations.  For example, a location quotient of 
1.00 indicates that Claremont’s local employment concentration is equal to the statewide concentration.  
A Claremont location quotient above 1.00 indicates a greater concentration of an industry’s share of total 
employment as compared to the statewide numbers and a quotient below 1.00 indicates a lowe
c
 

Employment in Total Private and Private Service-Providing industries 
is concentrated in the Claremont area at about the same rate as for 

New Hampshire as a whole, but Private Goods-Producing employment 
has slipped relative to New Hampshire
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Figure 3-4:  Industry Concentration in Claremont Area Greater than Statewide Data 

Employment in several industries, including Retail Trade and 
Manufacturing, is more heavily concentrated in the Claremont area 
than in New Hampshire as a whole, although Manufacturing slipped 
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Figure 3-5:  Industry Concentration in Claremont Area Less than Statewide Data 

Employment in industries such as Accommodation and Food 
Services, and Professional and Technical Services is less heavily 
concentrated in the Claremont area than in the state as a whole
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While employment for some industries in Claremont is below the statewide average, the figures above 
indicate growth in Administrative and Waste Services, Finance and Insurance, and Accommodation and 
Food Services.  Manufacturing has maintained its employment numbers over the past few years and new 
employment opportunities in technological / information have become available. 
 
Claremont has maintained a significant amount of its retail trade area over the years.  Many shoppers 
from the region purchase their goods and services in the City of Claremont, even though competition 
from the Lebanon area retail core has increased.  Despite a steady rate of commercial growth along 
Washington Street, the City Center is undergoing significant rehabilitation, with new small retail, 
education and office businesses acquiring space.  Short-term parking, improved downtown traffic 
circulation, and physical renovation continue to be primary objectives in the City Center.  The new 
Claremont Savings Bank and redevelopment of the Moody Building, as well as rehabilitation efforts 
either completed or underway in the Oscar Brown Block, Farwell, Dickinson, and the Odd Fellows 
buildings, among others, are quickly transforming the downtown area.  At the same time, a former retail 
center on Maple Avenue is seeing rehabilitation of buildings primarily in the service sectors. 
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2.3 Major Employers 
Table 3-1 below shows the major employers in the City.   
 
Table 3-1:  City of Claremont Largest Employers 
Employer Product/Service Employees* Established 

Valley Regional Hospital  Health Care 520 1893 

Claremont School District Education 481 1867 

Walmart Department Store  249 1993 

Pathways Human Services  218 2006 (merger) 

Market Basket 
 

Grocery Store 166 1994 

City of Claremont Local Government 132 N/A 

Claremont Savings Bank Banking Services 102 1907 

National Field 
Representatives 

Mortgage Services 97  

Home Depot Building Supplies 95 2005 

Structal Bridge Industrial 81 2007 
 

Herb Thyme Farms Wholesale Produce 80  

Crown Point Cabinetry Custom Cabinets 78 1978 

Hannaford Brothers Grocery 63 1989 

Red River Computer Computer/IT 52 1995 
 

APC Paper Industrial 50  

*Full Time equivalent 

2.4 Occupational Employment & Wages 
NHES updated the occupational wages for the Claremont area in June 2009 using Employment Cost 
Index (ECI) factors (Table 3-2).  Higher wage scales in the creative class occupational categories follow 
the state trends in the Claremont area.   These categories include computer and mathematical specialties, 
architecture and engineering, life sciences, education, arts, entertainment, sports and media and the 
creative professionals occupations including managerial, business and financial operations, and legal.  
According to the University of New Hampshire Leading Industries Analysis produced in 2004 by 
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Professor Ross Gittel, the average occupational employment concentration for these industries in 
Claremont (23%) was below statewide (39%) and US (36%).   
 
Many of the construction, installation, maintenance and repair occupations, as well as manufacturing 
production occupations generally provided median wages near or above the median hourly wage for 
Sullivan County all occupations ($15.87) and New Hampshire all occupations ($16.03).    
 
Long term industry projections for Sullivan County, (Table 3-3) estimated employment for 2006 and 
projected employment numbers to 2016.  These projections summarize that there will be maintenance of 
manufacturing employment and an increase in employment for several of the creative class occupations, 
primarily professional, scientific and technical services, health care, management, and arts, entertainment 
and recreation. 
 
The UNH analysis recommendations included: 
1. Maintaining the manufacturing base and increasing innovation-based and high value-added 

activities. 
2. Growing (attract new and expand) employment in high wage industry clusters already 

concentrated in the southeast and north of Sullivan County, including information and 
professional/technical services, and 

3. Developing a creative class with quality of life assets. 
 

2.5 Education and Employment 
The employment and education data for Claremont indicate that education and training will be necessary 
to increase the average weekly wage of current residents and diversify Claremont’s employment base.   
 
The 1980 US Census data showed significant differences between the education level of Claremont 
residents over 25 years of age and the statewide averages.  Thirty-six percent (36%) of Claremont 
residents over 25 had not finished high school compared to twenty-eight percent (28%) of New 
Hampshire residents.  According to the 1990 Census the number of residents without a High School 
diploma remained about the same (33%).  This figure dropped significantly in the 2000 Census (21.3%). 
 
The UNH study contained a correlation between higher education and income and determined that 
Sullivan County ranked second from the bottom of NH counties based on percentage of population aged 
over 25 years with a bachelor degree or higher and personal income (Sullivan County 19.7%, $27,671).  
According to the 2000 Census the percentage of population in Claremont over 25 with a bachelor degree 
or higher was 12.8%.  
 
In May of 2006 Granite State College (GSC) moved its regional campus to downtown Claremont and has 
been experiencing approximately 9% growth in enrollments per year.   GSC is part of the University 
System of New Hampshire and offers Associate of Arts, Associate of Science, Bachelor of Arts, and 
Bachelor of Science degrees in a variety of disciplines.  GSC also offers a Post Baccalaureate Teacher 
Certification program.  It is a future site for the Osher Lifelong Learning Institute (OLLI), which provides 
adults age 50 or over an opportunity to add to a lifetime of learning.  
 
River Valley Community College currently has the full-time equivalent of 893 students shared between 
the Claremont and Keene facilities.  There are additionally a number of non-credit students and workforce 
training programs.  The largest concentration of students is in the Allied Health programs, particularly 
nursing.  The Claremont campus has recently expanded programming in business management and 
information technology.  
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Continued efforts on expanding and making available education opportunities, particularly at the post 
secondary level, is a critical component to the job and wage opportunities of our residents, particularly as 
the City continues to transition into new technology and creative sectors in the economy. 

3 COMMUNITY ASSETS 
Claremont covers 43.1 square miles of land area and .9 square miles of inland water area.  Over 55% of 
the City is forest land.  More detail on the current land use can be found in the Land Use Chapter and 
Natural Resources Chapter of this plan, Table 4 and Map 7-6 respectively.  Further information is also 
available in the Community Facilities Chapter. 

3.1 Claremont Development Authority Industrial Parks 
The Claremont Development Authority owns two industrial parks: Ashley’s Landing and Syd Clarke 
Park.  Both parks have municipal infrastructure in place including roads, water and sewer service, and 3-
phase electrical power service.  Five miles from I-91, these industrial lots are approximately 2 to 19 acres 
and are just off of NH Route 12A.   
 
Commercial and industrial building lots are also for sale in the privately owned Riverbend Industrial Park, 
also off NH Route 12A.  There are several single commercial/industrial lots and buildings for sale in 
Claremont primarily in the Rte. 12A, Grissom Lane, Plains and Charlestown Road area but also on Main 
and Washington Streets. 

3.2 Infrastructure 
Claremont has made a solid investment in infrastructure and transportation networks.  A recently 
completed three year $21,400,000 capital improvement plan included roads and drainage, water 
distribution system, waste water collection system, water treatment plant and waste water treatment plant. 
 
Both water and waste water systems have a great deal of capacity for future growth.  Water treatment 
capacity is 3.0 MGD and current use is only at 1.2 MGD.  There are 70 miles of distribution system with 
three pump stations and two storage tanks.  The waste water treatment capacity is 3.9 MGJ and current 
use is at 1.4 MGD, with a collection system of 58 miles collection pipes and five pump stations.   
 
The City maintains 144 miles of paved roads and 40 miles of gravel road. 

3.3 Public Transportation, CTS, Amtrak, Claremont Airport 
Claremont offers several public transportation options.  The only western New Hampshire community 
where people can board an Amtrak passenger train for points north and south is in Claremont.  The 
Vermonter has scheduled service twice a day.  In Springfield, Massachusetts the train becomes part of the 
northeast corridor service that goes south into Philadelphia, New York, Washington DC and Florida, and 
east into Boston.  Freight service is also available from Claremont.   
 
The Claremont Municipal Airport offers general aviation services, including a 3,100 foot runway and 24-
hour fuel.  There are six new municipal hangars and several privately owned hangars for lease, 
opportunities to build new privately owned hangars, as well as tie down service. 
 
Within Claremont and Sullivan County the Community Alliance Transportation Services provides 
scheduled van and bus service with scheduled routes in and between Claremont and Newport.   
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3.4 Parks & Recreation 
Hiking, biking, canoeing, fishing, skiing and golf are just some of the opportunities for passive or active 
recreation in Claremont.  There is a boat launch on the Connecticut River on NH Route 12-A, and miles 
of hiking trails in the City park system.  The Parks & Recreation Department currently maintains eight 
parks with a total land area of 404 acres, and runs multiple seasonal programs for youth and adults.  
Monadnock Park includes a new outdoor lighted track, which brings school participants and resident 
runners to the park on a daily basis.  Many volunteers support the City parks and recreation programs 
with their time and talent.  Among the annual programs sponsored by Parks & Recreation are the 5K run 
and Chili Festival, swim meets, and mountain biking. 
 
Arrowhead ski area in downtown Claremont has constructed a new tow for tubing, and because of 
community volunteers offers skiing and snowboarding.  The non-profit Arrowhead Recreation Club is an 
all volunteer group whose purpose is to educate children and adults by fostering and encouraging all 
forms of outdoor recreation, including, but not limited to, instruction and training in alpine skiing, cross-
country skiing, snowboarding, tubing, hiking, biking as well as motorized operation such as ATVing and 
Snowmobiling.  In the past year they have brought snow making capability to the downtown Arrowhead 
ski area. 
 
Claremont Country Club offers a nice setting with a challenging 9-hole course that is open to the public 
seven days a week during season. 

3.5 Fiske Free Library 
The Fiske Free library was established in 1873.  With funding from Andrew Carnegie ground was broken 
at the present building in 1903, with an addition in 1922 and full renovation in 1966.  There are currently 
over 10,000 checkouts a month.  Aside from an extensive collection of books, the library also provides 
public computer access with wireless internet, audio books, DVD’s and videotapes and a microfilm 
machine. 
 
The Fiske has regular programs for the community.  A series of live performances in recent months has 
been well attended by adults and children. 

3.6 Valley Regional Hospital 
Valley Regional Hospital is undergoing a $21 million dollar upgrade to its campus that will improve 
access to facilities and provide all single in-patient rooms. 
 
The only acute care facility in Sullivan County, Valley Regional offers a 24-hour emergency room, MRI 
services, and an experienced medical staff.  The 35-bed facility offers numerous clinical services and 
departments from adult and child primary care to nutrition, cardiac, and oncology.  The hospital received 
its national accreditation from the Joint Commission of Accreditation of Healthcare Organizations in 
October 2004.  It is one of the eleven members of the New England Alliance for Health and a member of 
the New Hampshire Hospital Association.   Valley Regional Hospital was the recipient of the 2006 
Compass Award for Patient Satisfaction from Press-Ganey, the 2007 Gold Seal of Approval by the Joint 
Commission, 2007 Accreditation by Center for Medicare and Medicaid Services, and received the 2008 
Business of the Year Award from Business NH magazine.   
 
Additional services through Valley Regional Hospital include the Connecticut Valley Childcare Center, 
Connecticut Valley Home Care and Hospice, The Kane Center, River Valley Associates and Valley 
Regional Primary Care Physicians in Newport. 
 



 

Economic Development Chapter Page 28 
City of Claremont Master Plan 
 

3.7 Claremont Opera House  
Rated as one of the most important historic buildings in the city, the Claremont Opera House was built in 
1896.  It replaced the 18th Century meeting house located on the site and remains a focal point of 
downtown Claremont.  The structure currently houses City Offices and court facilities, as well as a 783 
seat opera house and the John Bennett Atrium. 

3.8 Non-Profit and Community Service Organizations 
Claremont has many active non-profit and community service organizations including the Greater 
Claremont Chamber of Commerce, Farmer’s Market, Historic Society, Kiwanis, Lions, Elks, Moose, City 
Center Business Alliance, Good Beginnings and the Claremont Soup Kitchen, among others. 

4 GOALS, OBJECTIVES AND RECOMMENDATIONS 
GOAL #1: ENCOURAGE THE RETENTION AND EXPANSION OF EXISTING 

BUSINESSES 
 
Objective 1 Continue Open Communication with Claremont Businesses 
• Continue business visitation program and conduct visits on a regular basis.  
• Coordinate, when feasible, with NH Division of Resources and Economic Development business 

retention staff. 
 
Objective 2 Support businesses with expansion plans 
• Assist business and property owners seeking advice regarding finance, training, real estate or 

other needs as presented. 
• Assist businesses and developers through the planning and building codes processes. 
• Create and regularly update an infrastructure report outlining technology, water, sewer and power 

availability or issues.  
 
Objective 3 Conduct citywide internet technology audit and create a 5 year strategic plan for 
inclusion as an appendix to this Chapter 
 
Objective 4 Internal code and regulatory processes 
• Ensure a process of communication and collaboration between city departments, schools and the 

county as it effects economic development in Claremont. 
• Create a planning and building code application that is uniform, proactive, minimizes time delays 

and avoids duplicate city reviews. 
• Conduct a post process interview with businesses for feedback on form, functionality and 

usability of regulatory system. 
 
GOAL #2: DEVELOP PARTNERSHIPS TO ADDRESS THE ISSUES OF 

ENTREPRENEURSHIP AND WORKFORCE TRAINING 
 
Objective 1 Identify partners for ongoing workforce development opportunities 
• Create and participate in working group with River Valley Community College, Granite State 

College, NHDRED, NH Department of Employment Security, Claremont public schools, and the 
Greater Claremont Chamber of Commerce to ensure continuing communication with Claremont 
businesses about opportunities and funding. 

 
Objective 2 Create a business incubator program using the Amoskeag model for entrepreneurs. 
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• Identify partnerships to provide information and training for entrepreneurial development on an 
on-going basis. 

• Identify mentoring opportunities for new entrepreneurs. 
• Conduct a feasibility study for construction of a research and development business incubator at 

Syd Clarke Park with regional education, development and planning partners. 
 
Objective 3 Create a professional microbusiness incubator in City Center for young and growing 
companies with shared services. 
• Secure grant funding to upgrade approximately 3000 square feet in the upper level of the 

Claremont Development Authority’s Farwell Block.  
• Investigate shared second floor access and environmental mitigation of 56 Opera House Square, 

currently owned by the City and unoccupied. 
• Initiate funding request through the US Department of Commerce, Economic Development 

Agency, through the Sullivan County Economic Development Strategy 
 
Objective 4 Support or create networks in the business community that could: 
• Open new opportunities for shared research and development of product, 
• Expose common areas of need, 
• Provide a venue for the dissemination of information on economic development financing tools, 

workforce training grants and export information, 
• Host bi-monthly manufacturing breakfasts, 
• Identify mentoring opportunities for new entrepreneurs. 
 
Objective 5 Identify partners in the non-profit community to support growth of the arts economy 
and programs to support their mission and volunteers. 
• Provide grant information and consider opportunities for public/private partnerships to improve 

quality of life in the City. 
• Coordinate public relations and marketing to develop new business in the creative sector. 
 
GOAL #3: FOCUS BUSINESS ATTRACTION EFFORTS ON DIVERSIFICATION 

AS WELL AS EXISTING BUSINESS CLUSTERS, TAKING 
ADVANTAGE OF NEW OPPORTUNITIES IN HIGH AND CLEAN 
TECHNOLOGY AND SERVICE INDUSTRIES 

 
Objective 1 Identify business clusters 
• Identify existing and emerging business clusters in Claremont and surrounding region and assess 

annually. 
• Focus marketing on identified cluster linkages for new business promotion. 
 
Objective 2 Target high and clean technology businesses and develop education and planning 
models to support creative economy jobs. 
• Identify existing technology infrastructure and recommended improvements to support business 

needs for such infrastructure. 
• Create infrastructure and resource marketing tool to target high and clean technology companies 

and the creative economy sector. 
• Create ongoing partnership with the Claremont public schools, Granite State College, UNH, 

River Valley Community College and other stakeholders to develop strong programs in applied 
math, science, and computer technology. 
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• Identify industry needs in the growing renewable energy economy with respect to intellectual 
capital and natural resources.  

• Identify cluster opportunities within the technology sectors. 
• Identify opportunities for collaboration with local colleges, technology and research and 

development. 
• Define high technology in the City Zoning Ordinance and identify permitted locations. 
 
Objective 3 Identify location needs in the growing service sector of the local economy, particularly 
with respect to the accounting, finance, and insurance industries and health care. 
• Utilize education and work force partnerships to ensure training and education opportunities meet 

service sector needs. 
• Market City Center location opportunities for these industry clusters. 
 
GOAL #4: TAKE ADVANTAGE OF CLAREMONT’S NATURAL GEOGRAPHY 

AND CULTURAL/ARCHITECTURAL HISTORY TO PROMOTE 
TOURISM 

 
Objective 1 Continued revitalization of the historic city center will remain a priority in economic 
development. 
• Continue to provide information on development financing tools for historic restoration and 

support the use of Community Development Block Grants where they would have a positive 
impact on building renewal, job creation, or improvements to the built environment. 

• Implement the recommendations of the Land Use chapter of the Master Plan with respect to 
multi-use zoning and appropriate downtown infill. 

• Prioritize and annually review necessary enhancements to the City Center for parking, signage, 
sidewalks and lighting  

 
Objective 2 Identify cultural assets and linkages to promote cultural tourism 
• Utilize the Historic District chapter of the Master Plan to identify opportunities for tourism. 
• Create historic walks and identify partnerships for regularly scheduled activities to guide 

residents and visitors. 
 
Objective 3 Identify tourism opportunities utilizing parks and recreation, the Connecticut River 
boat launch, Connecticut River Scenic Byway designation, and local hiking, biking and snowmobile 
trails  
• Work with parks and recreation, other non-profits and stake holders for better marking on trails 

and signage and promotion of public parks system and facilities. 
• Plan and implement Monadnock Park, Sugar River walk way and bike path 
• Identify regularly scheduled events that can be promoted more effectively for residents and 

visitors alike 
 
Objective 4 Create web site material that would include both cultural and recreation assets to 
leverage Claremont as a visitor destination. 
• Identify web linkages to direct visitor’s to City information. 
• Work with Chamber of Commerce and private sector in the hospitality and restaurant industries 

in Claremont to examine the creation of visitor packages that would engage tourists in local 
events and activities. 
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GOAL #5: DEVELOP A STRATEGIC PLAN TO PROMOTE ECONOMIC 
DEVELOPMENT THROUGH ARTS AND CULTURE  

 
Objective 1 Support non-profit creation for nurturing or grants for the arts community. 
 
Objective 2 Promote the Claremont Opera House and its productions. 
• Identify public relations and web site linkages for visitors and residents. 
• Include in historic tours of Claremont and consider packaging with period drama. 
 
Objective 3 Review building codes and zoning regulations for compatibility with creative economy. 
• Identify impediments and solutions to loft apartments, independent theater, and multi-story multi-

use building rehabilitation in the City Center. 
 
Objective 4 Continue to work with the NH Film Office to capture film production or other 
opportunities within Claremont. 
 
Objective 5 Identify any unique features of business retention, expansion and attraction plans for 
new-media companies. 
 
Objective 6 Identify unique features of arts entrepreneurship and work with education partners to 
provide support of those business characteristics. 
 
Objective 7 Investigate “arts in the parks” in appropriate City parks. 
• Review other communities who have effective policies and positive outcomes. 
• Work with non-profit community to identify grant and partnership opportunities. 
• Review legal, procurement or liability issues that would impact public art. 
 
Objective 8 Improve internal and external communication on Claremont and its creative economy 
through promotion and public relations.  
 
GOAL #6: PROMOTE A SUSTAINABLE ECONOMY THAT SUPPORTS 

ECONOMIC DEVELOPMENT AND ENSURES ADEQUATE 
TRANSPORTATION, HOUSING AND QUALITY OF LIFE 
ENHANCEMENT. 

 
Comprehensive sustainability in economic development refers to how and where people work, how they 
get to work, how buildings are built, and how buildings are operated and maintained.    
 
Objective 1 Support smart growth principles in the City Center and promote a “walkable” 
community. 
• Give regulatory support to the traditional urban city center design. 
• Allow for downtown infill, multi-use zoning, and commercial re-development.   
• Provide development information to assist in building rehabilitation. 
• Consider adoption of the IEDC Existing Building Code. 
• Consider higher density and housing choices in the City Center. 
 
Objective 2 Support multi-modal transportation options as the City grows, particularly in the City 
Center. 
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• Consider shared parking option in the City Center where appropriate to maximize day and 
evening use. 

• Create a plan to implement urban commercial and residential parking system in identified city 
lots. 

• Review downtown parking plan annually with input from building owners, tenants and customers 
to ensure growing demand is being met appropriately. 

• Plan/design the Monadnock Park, Sugar River walk and bikeway and identify grants for 
construction. 

• Work with the State of NH to identify a Park & Ride lot for commuters and a connecting 
schedule of public transportation.  

• Support capital improvement of City roads and bridges, and creation of new sidewalks where 
feasible and not currently available. 

• Support ongoing City sidewalk repair. 
• Review parking options at site plan review for major commercial and industrial development, 

including consideration of business support of public transportation to and from the site. 
 
Objective 3 Municipal promotion of energy conservation in public buildings. 
• Complete energy audit of municipal buildings. 
• Identify grants for energy conservation to improve heating, lighting, doors and windows. 
• Renewable energy options for municipal power should be considered if feasible from a 

cost/benefit analysis and with consideration of quality of life factors for Claremont residents.  
• Encourage recycling within municipal offices. 
 
Objective 4 Encourage the Farmer’s Markets and options to provide outlets for sale of locally 
made products year round.  Identify producers and location for year round market opportunities. 
 
Objective 5 Recognize the importance of multiple housing choices that provide for future 
residential needs of families, the elderly and workforce of Claremont as one of the priority areas in 
successful community development and incorporates the recommendations of the Housing chapter in 
their entirety. 
 
GOAL #7: COORDINATE CITY REGULATIONS WITH THESE 

RECOMMENDATIONS 
 
Objective 1 Review City zoning ordinance for consistency with the vision and goals of the Master 
Plan. 
• Review and make appropriate amendment proposals to ensure that the zoning ordinance 

complements these master plan objectives. 
 
Objective 2 Review other City ordinances for consistency with the vision and goals of the Master 
Plan. 
• Review and make appropriate proposals to insure that other City ordinances and regulations 

complement these master plan objectives. 
 
Objective 3 Ensure quality building proposals. 
• Review site plans with this objective in mind. 
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